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ABSTRACT

Frozen aquatic products have been introduced to the Vietnamese domestic market to
meet the rising demand of urban settlers for high protein food and to deversify product
structures and market of fishery processing firms from abroad markets. However, there is lack
of research on preference and purchase behaviors of domestic customers toward the products.
With 350 customers interviewed in three supermarkets of MaxiMark 3-2, Saigon, and
CoopMart Nguyen Dinh Chieu in Hochiminh City, this research figures out some following
findings:

- The ratio of buying customers per visiting ones is not so high and also is their
preference toward frozen aquatic products.

- The middle income customers with monthly income ranging from one to three
million VND are likely to prefer using the products. Other demographic factors affects on the
like are age and family size.

- Product characteristics influencing the customers’ like include less cooking time,
food safety and marketing factors as quality, price, packaging and product information.

- Taste is the most important factor making customers dislike frozen aquatic products

- With a confirmed increasing trend to use frozen aquatic products for daily meals,
purchasing behaviors depend on convenience in food preparation and using, hygience, and
quality as well as other marketing factors.

PAT VAN DPE

Trong xu thé d6 thi hoa, cudc sdng con ngudi ngdy cang ban ron hon, thoi gian dé ché
bién thire &n cho céc bita com gia dinh ngay cang it di, str dung thuc pham d6ng lanh va ché
bién sin dugc xem 12 mot giai phap g|a1 phap t6i wu ddi v6i nhitng nguoi ndi tro it thoi gian.
Cac mat hang thuy san dong lanh d4 va dang gop phan lam da dang thém ngudon thuc pham
cung cap thém nhiéu sy lwa chon cho nguoi tiéu dung Viét Nam. Khi thi truong xuét khiu
lubn an chira nhiéu rai ro va bat 6n, voi dan sb hon 86 triéu ngudi, thi truong trong nude van
la mot phan khic thi truong day tiém ning cho cac doanh nghiép ché bién thuyc pham noi
chung va cac doanh nghiép ché bién thuy san néi riéng (Nguyén Minh Birc va T6 Thi Kim
Hong, 2008). Tuy nhién, trong nhiéu nim qua, thi truong ndi dia cho cic miat hang thuy san
d6ng lanh trong nude ciia Viét Nam chua duoc quan tim dung mirc va chua phat trién twong
xirng v&i tiém ning cua ching. Hién nay, khi nhu cau vé thuy san trong nuc ngay cang ting,
thi truong ndi dia ngay cang dong vai trd quan trong trong viéc phat trién nganh thay san, dic
biét 1a nudi trong thiry san (Nguyén Viét Dang va Ruckes, 2003).

La mot trung tim thwong mai 16n, véi s6 lwong dan cu dong dac, Thanh phd HO Chi
Minh (TPHCM) luén dugc xem 1a mot thi truong tiéu thu noi dia chi yéu ciia nhidu doanh
nghiép ché bién thyc phiam. Véi s6 lugng siéu thi ngay cang ting, binh quan mot ngudi tiéu
ding & TPHCM mua sim tai nhiéu hon mot siéu thi, cdc nghién ctru marketing trugc day da
tap trung vao nghién ciru hanh vi va dong co mua sam cta ngudi tiéu ding tai cac siéu thi &
TPHCM (Pham Thién Phi va Nguyén Thi Mai Trang, 2009). Tuy nhién, chua c6 mgt nghién
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ctru ndo danh gia thi hiéu va hanh vi mua caa khach hang siéu thi danh riéng cho san pham
thily san dong lanh. Do d6, nghién ctru nay d4 duoc tién hanh nham b sung cho nhiing thiéu
s6t néu trén va hy vong s& cung cap thém mot sb dir liéu thi truong cho cac doanh nghiép thuy
san trong viéc thiét lap va diéu chinh céc chién lugc marketing dbi véi thi truong noi dia.

PHUONG PHAP NGHIEN CUU

Dé tai duogc thue hién tir 19/3/2009 dén ngdy 14/9/2009 tai ba siéu thi MaxiMark 3-2,
Sai Gon, CoopMart Nguyén Dinh Chiéu. Trong mbi siéu thi, c4c quan sat thuc té duogc tién
hanh lap lai hang ngay trong 3 tuan tai khu vuc thiy san dong lanh vao nhiing gio ma khach
hang mua thyuc phém dé phuc vu bita com gia dinh; cu thé tir 9 gio dén 12 gio séng va tu 17
gio dén 20 gio chidu cac ‘ngay trong tuan. Véi bang cdu hoi soan sin, cac thanh vién nhom
nghién ctru ciing phong van truc tiép ngudi tiéu ding c6 mua san pham thiy san d6ng lanh tai
ba siéu thi trén voi s6 lugng khach hang duoc phong van 1a 115 khach hang ¢ siéu thi
Maximark, 95 khach hang ¢ siéu thi Sai Gon va 140 khach hang ¢ siéu thi CoopMart Nguyen
Dinh Chiéu. S6 liéu khao sat duoc tong hop va xu ly bang céc thong ké mo ta véi phan mém
MS Excel va bang céc thong ké so sanh véi phan mém SPSS.

KET QUA THAO LUAN
Ty 1& ngwdi mua san phim thity sin dong lanh khi dén quiy thity san dong lanh

So s&nh giita hai thoi gian mua sam ban ron nhit trong ngay, budi sang tir 9 gio dén 12
gior va bubi chiéu t6i tir 17 gio dén 20 gio, sd lugng khach hang dén quay thuy san dong lanh
vao budi chiéu t01 nhiéu hon budi sang (cac Biéu do 1 va 2). Nguyén nhan do khoang thoi
glan budi chiéu tbi 1a khoang thoi gian tan gio 1am vé& va ciing 12 gio cao diém mua sim tai
cac siéu thi.

Trong ba siéu thi duoc khao sat, siéu thi CoopMart NDC ¢6 s6 lugng khach hang ghé
dén quay va mua san pham thiy san dong lanh nhiéu hon so voi siéu thi Maximark 3-2 va
siéu thi Sai Gon. Diéu nay la do sb lugng khach hang dén mua sam tai CoopMart NDC nhiéu
hon so v&i hai siéu thi con lai do chién lugc thu hat khach hang bang gia ré hon cua
CoopMart. Két qua khao sat ciing cho thdy da sb khach hang ciia CoopMart NDC c¢6 thu nhip
thap hon mot cach dang ké (P<0,001) so V&i hai siéu thi con lai.

O hai siéu thi Maximark va Sai Gon, budi sang c6 ty 1€ ngudi mua/ngudi dén quay cao
hon budi chidu. Nguyén nhan cia su chénh léch nay do vao budi sang, siéu thi thuong it
khach hang; nhitng khach hang di siéu thi vao budi sang 1a ho d¢& c6 muc dich mua hang cu
thé. Qua quan sat chung t6i nhan thay, nhiéu khach hang khi dén quay dong lanh khong phai
lya chon nhiéu, thdy sin pham can mua 1a liy lién. Do d6, ty 1¢ nguoi mua s& cao hon ty 18
nguoi chi xem ma khéng mua.

Va0 budi chiéu, siéu thi thuong dong khach hang hon. Tuy nhién, véi thoi gian ranh
rdi hon sau gio 1am viéc, ngoai dong co chirc ning (mua sam), mot s6 luong khach hang con
vao siéu thi voi dong co tiéu khién (Pham Thién Phi va Nguyén Thi Mai Trang, 2009). O céac
quay hang thuy san dong lanh, s6 lugng khach hang nay cling ghé vao xem, dan dén s6 lugng
nguoi ghé dén quay s& nhiéu hon budi sang rat nh1eu nhung khdng phai véi dong co chirc
nang (mua sam) nén chua hinh thanh quyet dinh mua sdm. Tuy nhién, ho c6 thé ghé xem budi
chiéu nhung s¢ dua ra quyét dinnh mua vao cac budi sang cac hom sau. D6 ciing 1a mot Iy do
g6p phan 1am cho ty 18 lugng ngudi mua/lugng ngudi ghé tham vao budi sang cao hon.
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O siéu thi CoopMart NDC, su chénh léch ty 1¢ khach hang mua san pham thuay san
dong lanh vao ca hai budi la khéng l6n, cho thay siéu thi co lwong khach hang mua san pham
on dinh hon siéu thi Maximark va Sai Gon.
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Pinh gia mirc dd wa thich ciia khach hang d6i véi san phim thily san dong lanh

Theo Kotler va ctv. (2003), mic d6 wa thich cia khach hang s€ hinh thanh thai o cua
ho dbi v6i san pham va gop phan vao qué trinh hinh thanh quyét dinh mua hay khong mua san
pham d6. Mirc d6 ua thich cua khach hang thuong duoc dinh luong qua thang do Likert, mot
thang do duoc str dung rat phd bién trong cac nganh nghién ciru tim 1y hoc, marketing va kinh
té hoc hanh vi. Trong nghién ciru nay, thang do Likert, Vi naim muc do: Rt thich, thich, binh
thuong, khong thich, rit khong thich, dugc sir dung dé do luong mirc do wa thich ctua nguoi
tiéu dung d6i v6i san pham thuy san d6ng lanh ban tai siéu thi. Két qua nghién ctru cho thiy
ty 16 khach hang chon mirc do thich va rat thich 1a 38,3%, 52,2% va 59,3% tuong tng cho cac
siéu thi MaxiMark 3-2, Sai Gon va CoopMart NDC (Biéu dd 3). Ty 1¢ khach hang cha yéu
chon khong thich (12,2%; 7,8%; 18,6%) ciing & mirc dang ké cho thiy cac doanh nghiép ché
bién thuy san dong lanh con phai nd luc hon rat nhiéu dé co thé phat trién thi truong ndi dia
cho cac san pham ché bién cua minh trong thoi ky hoi nhap toan cau véi nhitng canh tranh
ngay cang gay gat hon. Giai thich cho sy ua thich sin pham thuy san dong lanh 1a nhitng yéu
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t6 thudc vé chat lwong san pham, hinh thirc san pham, gia ca, bao goi, khau vi nguoi tiéu
dung,... dugc trinh bay ¢ phan sau.
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Biéu d4 3. Mirc d6 wa thich san phim déng lanh

Trong khi gi6i tinh khach hang khéng anh hudng dén mirc do wa thich san phim thiy
san dong lanh (P>0,05), nhdm khach hang Ién tudi hon (> 30 tudi) ¢6 khuynh hudng wa thich
thily san déng lanh hon nhom khach hang tré tudi (P<0,05). Diéu ndy c6 thé giai thich véi ly
do nhiing khach hang I6n tudi thudng mua thyc pham ding cho bita 4n cia ca gia dinh va c6
thé phai can luu trir thyc phdm lau hon mot ngay nén thuy san dong lanh dugc nhom khéach
hang nay ua thich hon nhém khach hang tré tudi (<30 tudi). Ly giai ndy c6 thé duoc cung cd
thém vai két qua phan tich thong ké cho thiy nhiing khach hang c6 qui mod ho gia dinh trung
binh (tir 3-5 ngudi) c6 khuynh hudng ua thich thuy san dong lanh hon (P<0,05) so véi cac
nhom khach hang c6 qui mo gia dinh nho (<3 nguoi) hay qui mé gia dinh 16n (>5 nguoi).

Két qua phén tich thong ké ciing cho thiy thu nhap ctia khach hang ciing 1a mot yéu t6
anh huong dén mirc do wa thich thily san dong lanh (P<0.05). Nhém khéch hang co thu nhap
cta ban than & mirc do trung binh thap (tir mot dén ba triéu dong/thang) co khuynh huéng va
thich sir dung thuy san dong lanh hon cdc nhom khach hang co thu nhap thip (<1 triéu
dong/thang) va nhém c6 thu nhap trung binh cao (3-5 triéu dong/thang) va cao (>5 triéu
dong/thang). Két qua nay dugc khing dinh thém véi két qua thong ké cho thiy nhitng khach
hang ¢ thu nhap ca ho gia dinh tir 3-7 triéu dong/thang c6 khuynh hudng wa thich thiy san
dong lanh hon.

Ly do wa thich sdn phim thiiy sin déng lanh

Nhitng 1y do chinh khién cho ngudi tiéu dung wa thich va lya chon san pham thay san
dong lanh cho cac bira n gia dinh chinh Ia giam thoi gian niu 4n (V6i sy khang dinh cua
65,2% khach hang & MaxiMark 3-2, 95,6% khach hang ¢ siéu thi Sai Gon va 63,6% khach
hang & siéu thi CoopMart NDC). Yéu t6 ké tiép khién cho ngudi tiéu ding ua thich san phim
thiy san dong lanh 13 viéc dam bao vé sinh cua san phdm véi lan lugt 13 48,7%, 68,9% va
20,0% khach hang twong mg ¢ cac siéu thi trén tra 10i. Nhimg yéu t6 thudc vé marketing
ciing tao dugc sy ua thich trong khach hang (Biéu d6 4). Cac yéu t6 d6 bao gdm chét luong
san pham tot (27,8% khach hang & MaxiMark 3-2, 31,1% khach hang ¢ siéu thi Sai Gon,
35,0% khéach hang ¢ siéu thi CoopMart NDC), gia ca hop 1y (26,1%, 16, 7%, 16,4%), bao goi
dep, tién loi (23,5%, 3,3%, 6,4%), thong tin san phém dugc néu rd (8,7%; 7,8%; 47,9%) nhu:
ham lugng dinh dudng, thanh phan, cach s dung, cong ty san xuét Ty 1¢ cao trong sé
khach hang duge phong vén tai siéu thi CoopMart NDC (47,9%) cho rang thong tin day du Ve
san pham tao ra sy ua thich cho thdy tim quan trong cuia viéc phd bién thong tin chi tiét vé
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san pham trén bao bi. Trong qué trinh canh tranh dé phat trién thi truong ndi dia, cac doanh
nghiép thiy san can ghi nhan chi tiét nay.
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Biéu d6 4. Ly do ua thich san pham thity san dong lanh

Theo Clonts va Jolly (2003), Engle va Quagrainie (2006), nguoi tiéu dung khong chi
don thuan st dung thuy san nhu mot loai thuc pham c6 gia tri dinh dudng cao ma con quan
tdm nhiéu dén chat lugng dinh dudng Va van dé vé sinh an toan thuc pham. Trong xu thé d6
thi hoa, cudc sdng con ngudi ngdy cang ban ron hon va phu nit ciing tham gia nhiing céng
viéc ngoai gia dinh nhiéu hon. Thoi gian dé ché bién thirc an cho céc bita com gia dinh ngay
cang it di, str dung thuc pham dong lanh va ché bién sin dugc xem 1a mot giai phap giai phap
t6i wu ddi voi nhitng ngudi ndi tro it thoi gian. Do do, nhitng san pham thuc pham c6 du chat
dinh dudng, hop khau vi, ¢&am bao vé sinh thyc pham, thoi gian ché bién nhanh chéng s& duoc
nguoi tiéu dung thich hon. Nhiing ty 18 cao khach hang cho rang sy dam bao vé sinh cta san
pham thiy san dong lanh & hai siéu thi MaxiMark va Sai Gon 1a mot tin hiéu rit dang ming,
gilip san pham nay c6 thé canh tranh v&i mat hang thay san khac duge ban ¢ chg. Theo nhiing
nghién ciu trude day (Nguyén Viét Pang va Ruckes, 2003, Phan Thi Gidc Tam va ctv.,
2007), cho 1a kénh phan phdi thuc phim chu yéu ¢ nuéce ta. Tuy nhién, viéc quan ly chat
lwong va Vvé sinh an toan thyc pham & cac cho van con nhiéu han ché vé6i hinh thac cho ty
phét, hé thong quan 1y ngudn gdc thuc pham khong 1 rang va chua chit chg.

Ly do khéng thich sdn phdm thiiy sin dong lanh

Nhirng diém ma khach hang khong thich ¢ san pham thiy san dong lanh gém Khong
hop khau vi, théng tin san pham con it, san pham khong da dang, chit luong san pham kem,
thoi glan rd dong dai, va san pham thiy san dong lanh khong ngon bang thuy san tuoi sdng
(Biéu dd 5).

Khi mua san phim thily san dong lanh, ngodi nhu cau la dé thudng thic, khach hang
con quan tm dén mau m4, thdng tin san pham. Trong qué trinh khao sat, trao doi v6i khach
hang, ching tdi nhan thay rang ho chwa hai 1ong lam vé vin d& ndy. Vé bao goi san pham,
khéach hang thich nhiing san pham cé bao bi dep nhung phai thdy duoc san pham bén trong.
Vé thong tin san pham, ho cho rang thong tin san pham it. Khach hang can thém théng tin vé
loai ca dung dé ché bién san pham, gia tri dinh dudng ciia san pham. Thyc té, khi quan sat
nhitng san pham thay san déng lanh dang dugc bay bén tai siéu thi, chiing t6i nhan thiy mot
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s6 san pham c6 thong tin vé san phdm qua it. Vi du nhu: lau hai san, trong thanh phan nguyén
liéu chi ghi: ca, tom, muc, nghéu, ... khéng ghi ro loai ca; ca vién cling khong ghi dugc ché

bién tir loai c4 ndo, ... Mot sé san pham thi lai khong ghi ham lugng dinh dudng cia san
pham.
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Biéu d6 5. Ly do khién ngudi tiéu dung khong thich thily san dong lanh

Tuy san pham thiy san duoc ban ¢ siéu thi co nhiéu loai nhung chii yéu 1a nhitng san
phdm quen thudc: dau ca basa, dau ca hoi, cd basa kho 10, c4 basa phi 18, cac ¢& tom ludc caa
nhiéu cong ty khac nhau, tdm su, myc 6ng, muyc ghim sira, myuc nang, ca sa ba, cac loai cha
gio, nghéu, so, bao ngu, hai sim, chao tom, hoanh thanh, ha cao, ca vién, tdm cudn khoai tay,
tom lan bot, dau hi hai san, bép cai cudn basa, triing ca thu, hai san ngil sic va mot sb loai ca
khéc. O siéu thi Maximark c6 mot sé san phdm moi nhu: banh hai san, banh xép tém thit,
surimi cua, surimi ca nhap khau tir Thai Lan duoc ngudi tiéu dung lya chon nhiéu. Van dé co
cau san pham ban trong siéu thi can phai tim hiéu thém vi san pham ciia cac cong ty ché bién
1a da dang va phong pht nhung vi do nhiing chién Iugc kinh doanh khéc nhau, céc siéu thi s&
kinh doanh nhirng mat hang thiry san khac nhau duwa trén thi hiéu cua khach hang, dién tich
mit bang quay dong lanh, kho dong lanh d¢é trir hang, ...

Khau vi ciia khach hang ciing 1a diéu dang quan tdm khi c6 104/350 khach hang cho
réng san phém thiy san dong lanh khong hop khau vi v6i ho, chu yéu 1a déi véi nhitng san
pham g1a tri gia ting hay cOn goi 1a san pham tinh ché. D6 1a nhitng san pham trong qua trinh
Che bién, ngudi san xuat ¢4 thém gia vi vao theo cong thirc riéng cta ho, huong vi sdn phim
gan nhu duoc quyet dinh boi nha san xuét; khi sir dung, khach hang chi can lam chin 1a an
duoc, khong can cin pha1 tam udp gia vi thém. Chinh vi vay, lam céch nao dé huong vi cia
san pham phdl hop v&i khau vi ctia tat ca moi ngudi tiéu dung 1a didu rat kho.

Tén suit d0ng sin phim thiy san dong lanh

Mic du thiry san 1& mon thyc pham truyen théng cua nguoi Viét Nam, phan 16n khach
hang & cac siéu thi thinh thoang mdi dung dén san pham thuy san dong lanh (Maximark
50,43%; Sai Gon 47,78%; Co.op Mart 11,43%), ké dén 1a 2 — 5 lan/tudn (26,09%; 38,89%;
61,43%), mot lan/tuan (18,26%; 5,56%; 6,34%). Ngoai siéu thi, khach hang con mua san
pham thily san dong lanh ¢ nhitng noi khac nhung véi ty 18 thap nhu: chg dia phuong (2,61%;
10%; 2,86%), cira hang thuc pham gin nha (6,09%; 6,67%; 16,43%); cira hang thuc phim
gan noi lam viéc (4,35%; 14,44%; 4,29%).
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Céc yéu td khién khach hang quyét dinh mua sian phim thiy san dong lanh

Theo Phan Thi Giac Tam va ctv (2007), su phat trién cta cac siéu thi tai Viét Nam di
kém voi mdi quan tim vé chat lugng thuc pham. Ngudi tiéu ding rat quan tdm dén chit lugng
san pham. Chat luong san pham t6t thi kich thich khéch hang mua tiép, thé nhung chi can mot
lan dung san phim ma khong dat chit luong s& tao tAm 1y ac cam véi san pham d6. Bén canh
chit lugng san pham tbt, san phim cang c6 nhiéu dic diém uu viét thi khach hang s& thich
hon, vi du nhu sy tién dung ctia san pham, san pham c6 thoi gian ché bién nhanh chéong, san
pham c6 thé bao quan lau,... Sy tién dung, vé sinh an toan thuc phdm, chat luong san phim
t6t, thoi gian bao quan lau 13 nhimg dic diém ma nha ché bién thiy san mong mudn dem lai
cho nguoi tiéu ding qua san pham thuy san dong lanh. So v&i mat hang thiy san tuoi song,
thi r rang day la nhitng vu diém ma san phim déng lanh c¢é thé canh tranh dugc.

Do d6, nhitng yéu t6 anh hudng nhiéu nhit dén quyét dinh “mua hay khong mua” cua
khach hang & cac siéu thi TPHCM d6i véi cac san phiam thuy san dong lanh 14 sy tién dung
(56,52% & Maximark 3-2; 73,33% ¢ Sai Gon; 73,57% ¢ CoopMart NDC), V€ sinh an toan
thuc pham (49,57%; 70%; 19,29%), chit lugng san pham tot hon (33,91%; 32,22%; 50%)
(Biéu do 6).
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Biéu db 6. Cac yéu t6 tac dong dén quyét dinh mua thuy san dong lanh

Tén cong ty, nhan hiéu ciing 12 yéu t6 thuc day nguoi tiéu ding ra quyét dinh mua san
phém (39,13%; 42,22%; 13,57%),. Trong su canh tranh giira cac doanh nghiép va&i nhau, cac
nhan hiéu cang dugc ngudi titu ding biét dén nhiéu thi cang c6 co hoi dé ban nhiéu san
pham. Khi ma da s6 nguoi dan biét dén thuong hidu ciia mot cong ty ché bién thiry san chi sau
khi diing qua san pham thi sy han ché trong viéc quang céo thuong hiéu 1a diém bat lgi cho
nhirng doanh nghiép thay san hién nay. Qua khao sat, mot s6 thuong hiéu ma khach hang
thich nhat: Vissan, Cau Tre, Cholimex, Agifish, Vietsin, ...

Céc yéu td marketing khéc nhu: bao bi san pham, hinh thtrc trinh bay, théng tin san
pham,... ciing anh hudng dén quyét dinh mua cia khach hang. Béi vi, tim Iy khach hang rat
thich nhitng san pham c6 bao bi dep, thong tin san pham rd rang, san phim sach sg&, trinh bay
dep, ngay ngin, khong bi mop méo, ... Giira hai san phdm cling loai nhung c¢é hinh thic khac
nhau thi san pham c6 hinh thirc dep s& d& ban hon san pham c6 hinh thic xau..
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Xu hwéng ding san phim thiy san dong lanh trong twong lai

Ty 1& nguoi tiéu dung sé tiép tuc st dung san pham thuy san dong lanh trong tuong lai
|4 rat cao (80% & MaxiMark 3-2; 82,22% ¢ Sai Gon va 95% & CoopMart) cho thiy céc mat
hang thiry san dong lanh c6 co hoi dé phat trién & thi trudng trong nude, dic biét 1a khu vire
Thanh phé HO Chi Minh. Ly do chinh khién cho nguoi tiéu diing nghi ring ho s& diing san
pham thily san dong lanh trong tuong lai bao gom nhan dinh cho rang thoi gian danh cho viéc
bép nuc trong twong lai s€ it di (45,22% ¢ Maximark 3-2; 71,11% ¢ Sai Gon). Nguoi tiéu
dung cling hy vong rang san pham thuy san dong lanh s& da dang hon, dép tmg yéu cau tot
hon (53,04%; 35,56%) va ho ciing tin tudng san pham thiy san dong lanh s& dugc dam bao vé
sinh, an toan thyc pham hon trong twong lai (13,91%; 34,44%).

Y kién ciia ngudi tiéu dung vé gia cia thiy san dong lanh

Gi4 cua san pham 1a mot yéu 6 rat quan trong tac dong dén tdm Iy lyc chon va quyét
dinh mua cia khach hang. San pham cé gia ca phii hop s& thich sirc mua ctia nguoi tiéu ding
hon (Kotler va ctv., 2003). Mic di ciing c¢6 nhidu khach hang ¢ siéu thi xem xét dén yéu t6
gia ré (15,65% ¢ MaxiMark 3-2, 36,67% ¢ Sai Gon va 58,57% ¢ CoopMart NDC) trude khi
quyét dinh mua san pham thuy san dong lanh, da sé déu cho rang cac mat hang thuy san dong
lanh bay ban & siéu thi cd gia ca phu hgp (> 90% nguoi duge hoi). Chi co6 mot so it khach
hang cho la gia re hon (4,35%; 4,44%; 6,43%) hay cao hon (1,74%; 3,33%; 0,00%) muc gia
phl hop. S6 lugng khach hang cho rang san pham thuy san dong lanh c6 gia cao hon so voi
thiry san twoi sdng ngodi cho ciing rat thip, dic biét ¢ hai siéu thi MaxiMark 3-2 va Sai Gon
(2,61% va 2,22%).

“Gié ca phll hgp” ¢ day dugc hiéu 12 murc gia dugce khach hang sin sang tra sau khi d&
xem xét cac yéu té nhu: trong luong, kich ¢, loai thay san, cong doan ché bién va chat lugng
cua san pham. Vi dy, cac loai thuy san cao cdp nhu: tdm, hai sdm, bao ngu, thit c4 hoi,... S&
phai ¢6 gia ban cao hon véi cac loai thuy san théng thudng nhu: cé basa fillet, dau ca hoi, ...
& cung trong hrorng, san pham c6 kich c& dong goi 16n hon thi gid s& cao hon san pham co
kich c& nho ¢ cung trong lugng. Céc san pham gia tri g1a tang nhu: ha cao, hoanh thanh, banh
hai san, tom cudn khoai tdy, tom tam bot xU,... s& ¢6 gid tri cao hon hay cac san pham nhap
khau c6 gia cao hon nhitng san pham trong nudc. Khach hang con so sanh gia caa cling mot
loai san pham giita cac cong ty khic nhau dé chon cho minh san phim phl hop nhat.

KET LUAN VA PE NGHI

Ty 1é nguoi mua hang thay san dong lanh khi ghé qua quay dong lanh & siéu thj chi &
muc trung binh do sy wa thich ctua khach hang doi véi san pham nay ¢ muc d6 chua cao.

Pugc ddi tugng khéch hang c6 thu nhap trung binh wa thich hon, hai dic diém khién
san pham thuy san dong lanh dugce ngudi tiéu ding wa thich I1a giam thoi gian ndu nudng va
Vé sinh dam bao. Trong khi dé, cac yéu té duoc khach hang xem xét nhidu nhit trudc khi
quyét dinh mua san pham thiry san dong lanh Ia sy tién dung, vé sinh dam bao, tén cong ty,
nhan hiéu, chét luong va gia reé.

Xu huéng cua nguoi tiéu dung sé su dung c4c san pham thuy san dong lanh trong

tuong lai 1a rt cao va da s6 nguoi tiéu ding cho rang gia ca ctia cac san pham thuy san dong
lanh hién nay la phu hop.
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Dé cac san pham thiy san dong lanh dugc wua chudng va tiéu ding phd bién hon, bén
canh viéc cung cip thong tin chi tiét vé san pham trén bao bi, cac doanh nghiép ché bién thuy
san nén chi trong dén viéc nang cao chét luong, vé sinh an todn thyc phdm va sy tién dung
Clia cac san pham thuy san dong lanh ciing nhu tién hanh nhiéu chién lugc marketing khac
nhau dé xay dung nhitng thuong hiéu thuy san uy tin trén thi trudng ndi dia.
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